EMV Results & Screen Shots
by: Marissa Sayno

EMV, or Emotional Marketing Value, plays an essential role in driving traffic to your website. It
is vital to catch a reader's very short attention span and move him or her into curious thoughts
that will result to — action, and profit to your business. Here are sample slogans that | have
made for my clients and the EMV result from the site: www.aminstitute.com
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Thanks for using Advanced Marketing Insbtute’s Headline Analyzer! mu-;(;uuﬂlc
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This score indicates that your headline has a total of 120.00% Fearshmutoping yation

Emotional Marketing valua (EMVY) Words. To put that in perspective,
the English language contains approximately 20% EMY words,

And for comparnson, most professional copywnters' headlines will have
30%-40% EMY Wards in their headlings, while the most gifted
copywriters will have S0%-75% EMY words in headlines.

A perfect score would be 100%, but that is rare unless your headline
is less than five words,

‘While the overall EMV score for your headline is 120.00%, your
headiing also has the following predominant emotion dassification:

Intellectual

Your headline carnes words that predomanantly appeal £o most
paopla's intellectual sphera. Intallactual impact words ara espacially
effectve when your goal is bo arowse cunosity, and when offernng
products and services that require reasoning or carsful avaluation.
The majorty of words with @motional impact in the English
language fall in this Intellectual category. Intellectual impack words
are the most-used of all three categores, and have the broadest
appeal to people in general.

Intellectual impact words are best used to attune copy and sales
messages amed at people and businesses involved in the fields of
education, law, medicing, research, politics, and similar fields. While
not restricted to these groups, by giving presentations which are
weighted with Intellectual impact words, your dients and customers
will be more positively influenced and you are more likely to attain a
more favorable response.
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Emational Marketing Value (EMV) Wards, To put that in perspactive,
the English language contains approximately 20% EMV words.

And for companson, most professional copywriters' headlines will have
30%-40% EMY Words in their headlines, while the most gifted
copywriters will have 50%-75% EMY words in headlines.

& perfect score would be 100%, but that s rare unlass your headling
i5 less than five wards,

While the overall EMV score for your headline is 100.00%, your
headling also has the following predominant emotion dassification:

Intellectual

Your hieadling carries words that predominantly appeal to most
people's intellectual sphere. Intellectual impack words are especially
effective when your goal is to arouse curiosity, and when offenng
products and services that require reasoning or careful evaluation.
The majorty of words with emotional impact in the English
language fall in this [ntellectual category, Intellectual impact words
ara the most-used of all three categones, and have the broadest
appeal to people in ganeral.

Intellectual impack words are best used to attune copy and sales
messages aimed at people and businesses involved in the fields of
education, law, medicing, research, politics, and similar fields. While
not restricted to these groups, by giving presentations which are
weighted with Intellectual impact words, your dients and customers
will be more positively influenced and you are more likely to attain 2
miore favorable response.
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This score indicates that your headline has 2 total of 100.00% e e U

Emational Marketing Walue (EMV) Words, To put that in perspective,
the English language contains appraximataly 20% EMY words,

And for companson, most professional copywriters’ headlines will have
0% -40% EMY Words in ther headlines, while the most gifted
copywriters will have 50%-7 5% EMY words in haadhines.

& perfect score would be 100%, but that is rare unless your headling
is less than five words.

W hile the overall EM score for your headline s 100.00%, your
heading alzo has the fallowing predominant emotion dassfication:

T T

We've detarmined that your headline appaals equally to peopla’s
spantisal and intellactual sphares.

Words with Spirttual impact are best used with people and
businesses desiring to make an appeal to some aspect of
spintuality. This does not mean religion speafically, but any product
or service that resonates with " spirituality” oriented markets are
appropnate. The dergy, new age, health food and related markets
all respond favorably to sales copy heavy with Spintual impact
content. Womean and children also respond strangly to words in tha
Spirtusl sphere, Marketing documents with strong Spintual mpact
content can make for the most powerhul presentations in the
marketplac.e but must ba wsed with cansiderable skill.

Intellectual impact words are best used to attune copy and sales
messages aimed at people and businesses nvolved in the fields of
education, law, medicine, research, politics, and similar fislds. While
not restricked to these groups, by giving presentations which are
weighted with [ntellectual impact words, your cierts and customers
will b more positively nfluenced and yow are mare kely to attain a
more favorable responsa.
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